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4. 12 Dags & Ways ...
to Give This
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fPar‘Tncr with a local shelter

) 1o collect gently used coats

and blankets for the colder
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months. Encourage clients 1o

drop off donations and
wmake it easy by offering
wmultiple locations or even

pick-up op
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@7 gRecipe

Engage your email list or
social media followers
with a fall recipe swap.
Ask clients to share their
favorite seasonal recipes
and feature somein a
blog post or newsletter.

&,e

(
fog=s




FO0D DRIVE

Organize a food drive with local charities to support
families in need during the holiday season. Promote the
event across your social media platforms and offer to
collect donations at your office or open houses.
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Collect favorite"Holiday recipes from
Contacts and clients creating a branded
digital recipe *e-book. Share it with your
email list or on social media, providing a
seasonal and personal touch that keeps
you top of mind during the holidays.

*| can actually create it so the e-book
actually flips the pages!
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-drive or help fund aﬁer school programs
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Promote.the drive toyour cllent Ilst enéouraglng them to-
contnbute and get mvolved et i X |
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DONATE A PERCENTAGE OF

your

COMMISSIONS
© oy

Announce a fall/winter campaign where a portion of your commission
from every home sale goes toward a local charity or cause.

Share stories of the beneficiaries to personalize the initiative and encourage
client participation.
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Send a Thanksgiving-themed care package to top clients or recent
buyers, featuring items like gourmet snacks, candles, or handwritten
thank-you cards.

This thoughtful gesture not only celebrates Thanksgiving but also
strengthens client relationships.




\ evérse Ad _;'ht Calendag__t
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Instead of clients receiving gifts, organize a
reverse Advent calendar where each day in
December, clients contribute an item to a
food bank or charity.

Share a list of suggested items they can

donate and feature their contributions on
social media, encouraging others to
partmpate




Secret Santa
for Chari+y

Organize a "Secret Santa" gift exchange where
instead of giving gifts to each other, clients and
colleagues anonymously donate to a charity in
each other's name.

Set up a virtual or in-person reveal where everyone
can see which charity received donations and how
much was raised.
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| Create a "12 Days of Kindness" challenge, encouraging
clients to perform one kind act each day leadingupto &
Christmas or the winter holiday. Share daily prompts via
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® email or sogjal media (e.g,donate to a charity, help a
ort a smaltusiness).
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free i ;M appl n Js‘. atlon at v;gliur
&) " fbUsiness, where‘contacts

_"and cllents can hav'__r__
*’;wrapped in exchange for‘a sm
/'to a Iocal? harity. Provide holidayst et
~land create a festive atmospher \wjmkf
- spreadlr{g the spirit of giVING.
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Find out how by scanning the QR code below!!
@BILDABETTERBUSINESS
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Bild a Better Business

lowa City, IA 52240
319-331-0744 %
www.BildaBetterBusiness.com .. .« o\

Licensed in the State of lowa and a member of the National, State 2
and Local Realtor (r) Assoc iations.


http://www.bildabetterbusiness.com/



